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Deepfakes, voice clones:
Celebrities fight Al threat

Experts say India’s legal framework is inadequate to stop the complexity of Al infringements
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NEW DELHI
hile the likes of Aish-
warya Rai Bachchan,

Abhishek Bachchan

and Karan Johar

move court to protect
their personality rights—including their
name, image and signature—experts say
artificial intelligence (A) is making it
increasingly difficult to detectand pre-
vent such violations.

Altools can generate highly convin-
cing deepfake videos and voice clones,
making it difficult to trace and remove
them, especially across multiple plat-
forms. Personality rights violations hurt
celebrities notjust financially butalso in
terms of brand equity. Fake endorse-
mentsand unauthorized merchandise
canwipe out licensing fees and royalties
worth crores. The counterfeit goods
market is estimated to be 340,000
crore.

Thereputational damage canbe even
more severe. Pornographic deepfakes
or morphed content inflict irreparable
harm, erode brand exclusivity and can
slash future endorsement fees by
20-30%. Top Bollywood actors charge
anywhere from 5 crore toX10 crore per
endorsement.

“The recent legal actions insti-
tuted by Aishwarya Rai Bachchan,
Abhishek Bachchan and Karan
Joharsignalagrowing imperative to
safeguard personality rights in
India, particularly in light of the
rapid proliferation of generative Al

Al tools can generate highly convincing deepfake videos and voice clones, making it
difficult to trace and remove them, especially across multiple platforms. istockpHoTto

their commercial and reputational
value,” he added.

Thelegal recourse forsuchviolations
spans multiple remedies, including
those related to unfair competition, per-
formers’rights, copyrightandthe con-

PORNOGRAPHIC
deepfakes or
morphed content
inflict irreparable
harm

by anonymous actors outside Indian
jurisdiction, said Gaurav Sahay, found-
ing partner, law firm Arthashastra Legal.

Rahul Hingmire, managing partnerat
law firm Vis Legis Law Practice, pointed
outthat celebrities are litigating against
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PERSONALITY
rights violations hurt
celebrities financially
and damage brand

equity

SUCH content are
hard to detect, as
they're widely
replicated, often

Al now replicates
celebrity voices,
likeness and
personas, creating a
complex landscape

anonymously made

content that appears authentic but is

unauthorized, he added.

Similar concerns have surfaced
abroad, with Scarlett Johansson object-
ing to Al voice cloning and Cristiano
Ronaldo challenging unauthorized
NFTs (non-fungible tokens)—under-
scoring the global nature of the prob-
lem. Personality rights violations can
have a significant and multifaceted
impactonacelebrity's brand and mone-
tary value, according to entertainment
industry experts.

“Unauthorized use of their likeness
can create public confusion, falsely
implying acelebrity's endorsement ofa
product or service, which can dilute the
value oftheirlegitimate brand partner-
ships. Thisdirectly impacts their earn-
ing potential from official endorse-
ments and licensing deals," said Anu-
pam Shukla, partner, law firm Pioneer
Legal.

"Beyond financial loss, deepfakesand
manipulated content can also cause
irreparable damage toacelebrity's repu-
tation, goodwill and personal dignity,
particularly when the content is defa-
matory, obscene, or misleading,” he
added. The loss of control over their
own public image is a major blow to
their brand's integrity and long-term
viability, Shukla said.

Evenscams, impersonator accounts
and fake agenciesdivert millions of
followers, weakening trust and
audience engagement, highlighted
Namrata Pahwa, an advocate at the
Delhi High Court.

Brands are quick to pull back ifa
star’simage islinked todisreputable

technologies,” said C.A. Brijesh,
partner, IPR law firm Remfry &
Sagar. "The violations in question
extend far beyond traditional unautho-
rized image use. Weare now witnessing
a more complex landscape involving
algorithmic replication of a celebrity’s
voice, likeness, expressions and per-
sona, assetsthat are intrinsically tied to

stitutional rights to privacy and dignity.
Though the courts have recognized
these harms as both commercial loss
and reputational injury, the enforce-
ment is complexbecause it is difficult to
detect such content—replicated end-
lessly across platforms and often created

unauthorized exploitation of their per-
sona—fake websites claiming official
status, sale of merchandise bearing their
images, false endorsements and,
recently, Al-driven misuse.
Deepfakes, cloned voices and chat-
bots add a new dimension—creating

content, even falsely. Additionally,
celebrities have to spend croreson
legal teams, monitoring and public rela-
tions to combat misuse. Each violation
chips away at the credibility and com-
mercial worth of a celebrity’s persona,
she added.

Foranextendeduversion of the story, go
tolivemint.com.



